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In 2024, Hustisford Community Library conducted a survey in support of
strategic planning efforts at their library. The survey was designed in
collaboration with WILS, before being disseminated to the broader
community. The survey was advertised through a variety of channels and
gathered responses from over 150 community members, including both users
and non-users of the library itself.

How reqularly do you use the Hustisford Community Library?

15%
-

Weekly 1-2 Times/Month 3-6 Times/Year 1-2 Times/Year Never



Over 50% of community members indicated that they access digital
items such as eBooks and audiobooks through platforms such as
Overdrive, Libby, Hoopla, or the library’s catalog.

How often do you access digital content through a platform such as
Overdrive, Libby, Hoopla, or your library’s catalog?

18%
“ ﬁ

Weekly 1-2 Times/Month 3-6 Times/Year 1-2 Times/Year Never




Infrequent and
Never Library
Users



Both infrequent library visitors and people
who have never visited reported that
better hours for them and more
programming of personal interest might
motivate them to visit the library.

B

Better Hours For Me More Programming of Personal Better Location For Me
Interest




Infrequent and Never Library Users find out about community events
and activities through a variety of channels, with social media being
the most common.

How do you learn about events and activities happening in and around the
community? (Check all that apply.)

Social Media ‘_m
Word of Mouth . 53%

Community Signage [T

Local Newspaper RIE)

School District L 10%|

Community Calendar IIEIRE)
Other

Local Radio % |



Regular Library
Users



Regular Users of Hustisford Community Library find out about events
and activities at the library most frequently through the library’s
signage and social media.

Which of the following are ways that you learn about activities, programs, or news
about the HCL? (Check all that apply.)

Library Signage Library Social Word of Mouth Library Website  Community Library Print  School District Local Other
Media Signage Calendar Newspaper




Over 90% of Regular Library Users
indicated they hear about Hustisford
Community Library at least occasionally.

Often (13+ times/yr)

Regularly (7-12 times/yr)

Occasionally (1-6
times/yr)

Never




Over 70% of Regular Users of Hustisford Community Library
indicated awareness of the following services, with books to borrow
and public computer and WiFi access being the most familiar

items/services.

Which of the following services are you aware that the HCL offers? (Check all that
apply.)

Books to Borrow
Computers and WiFi

Print Newspapers/Magazines

Movies on DVD

Audiobooks on CD

Children and YA Areas 76%

Music CDs 71%

!

Printing/Copying/Scanning



Regular Library Users indicated the least
awareness of home delivery and online
database access.

SE
A1

Home Delivery Online Database Access Online Course/Tutorlng
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Regular Users of Hustisford Community Library were most likely to
report they had experience with finding materials in the library’s
collection and checking out items at the circulation desk.

Percent of Library Users Who Indicated Utilizing a Library Service

Finding items in Checking Out tems Returning ltems Getting Library Staff Accessing Materials  Programming Connecting to

Library’s Collection Help Online/Through ILL Community
Members



Satisfaction with Hustisford Community Library’s services was high
across the board, with checking out library materials being the highest
rated service.

Checking Out Materials ... 459
Accessing Materials Online/Through ILL

Getting Library Staff Help 447

Finding Items in the Library's Collection NG Y

Spaces to Read/Study 443

Returning ltems L AM

Using Computers I

Quiet Areas for Reading/Studying 4.27

Using WiFi 425

Scale: Very Dissatisfied (1) to Very Satisfied (5)



Community members’ perception of the value of the library and its
services was highly favorable with almost 90% strongly agreeing that
the library is important for the community.

Library Perception Statement Weighted Average

The library is important for the community. 4.80
The library is important to me and/or my family. 4.68
The library creates learning opportunities for people of all ages. 4.63
The library is effective at promoting literacy. 4.58
The library provides a safe place for people to spend time. 4.56
The library exposes people to new things. 4.38

Scale: Strongly Disagree (1) to Strongly Agree (5)



Community members’ top priority for
potential space changes at Hustisford is
for more private work/study rooms or

dreas.
Potential Space Change

#1 More private work/study rooms or areas.
#2 Provide a dedicated teen space.

Have more comfortable space(s) for reading, working, and
#3 : :

relaxing at the library.
#4 Provide a dedicated collaborative work space.

Consider a library expansion or new building to meet

#5 :
community needs.

Scale: Ranked Items From 1-5



Community members’ top priority for changes to library
services is more coordination with local schools in providing
resources to children of all ages.

4.84 @ @

Increase coordination I : i
with local schools. ncrease community Offer digital tools

narfnarchine T LT



Survey
Demographics



Where do you live?

15%
9%
- 5% 5% 49
\ /1 J— —

Village/Township of Town of Hubbard Other Village of Neosho Town of Lebanon  Prefer Not Respond
Husticfrrd



Are you of Hispanic, Latino, or Spanish origin?

9%

1%

Yes

Prefer Not Respond



How would you describe your race and/or ethnicity? (Check all

that apply.)
89%
7% .
— - 1% 1%
White Prefer Not Respond Asian Bi or Multiracial American Indian/Alaskan

Native



In what grouping does your age fall?

20-24 25-34 45-54



Do you have any dependent children in any of the following age
categories living at home? (Check all that apply.)

Younger than 5 5-12 years old 13-18 years old 18+ living at home No children at home Prefer Not Respond



Which best describes your current employment status?

37%
— — —
si-Ume Mulrud Farl-lme Sell. ~al-heme Paramt Sden! Pruber Not Respond Duoaabind lTelecommnmule

employedBusine s

awrar



Which gender identity best describes you?

EEerE—

Female Male Prefer Not Respond



What is your approximate average annual household income?

<325K $25K-49,999 $50K-74,099 $75K-09,909 $100K-149,968 $150K-1990,009 S200K+




This presentation was created in partnership
with WILS. To learn more about WILS’
consulting services, visit us on the web at
www.wils.org.



